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Abstract  

The concept of corporate social responsibility is an emerging concept and widespread notion 

among business communities and other aspects in recent decades. The Sri Lankan 

telecommunications industry has undergone several rounds of consolidation over the years. 

Mobile telecommunication covered a wide area of the population in Sri Lanka. Although, few 

types of research are conducted in Sri Lanka related to corporate social responsibility on brand 

equity especially in the mobile telecommunication industry. This study aims to analyze the 

effect of dimensions of CSR and Brand equity of Dialog Axiata PLC in Sri Lanka. Four 

dimensions – Economic responsibility, legal responsibility, ethical responsibility, and 

philanthropic responsibility – are considered independent variables of this study and Brand 

equity of the company is considered the dependent variable of this study. The data were 

collected from the 100 students of the Faculty of Business Studies, Vavuniya Campus and were 

entered into the SPSS – 20. Regression analysis used in this study for findings. The present 

study's findings indicated that the four dimensions of the CSR significantly affect the brand 

equity and positively correlated. Further, the result indicated that Ethical responsibility has 

positively associated with Brand equity than the other dimensions. 
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